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RINGKASAN 
Nurul Puspitasari. H0813138. Analisis Pengambilan Keputusan 
Konsumen dan Brand Positioning Minyak Goreng Sawit di Kota Surakarta. 
Skripsi ini dibawah bimbingan Dr. Ir. Mohd.Harisudin M.Si dan Erlyna Wida 
Riptanti, S.P, M.P. Fakultas Pertanian. Universitas Sebelas Maret Surakarta. 
Sektor pertanian menjadi salah satu sektor penting dalam pembangunan 
untuk meningkatkan perekonomian bangsa Indonesia. Salah satu sub sektor yang 
cukup besar Pertumbuhan Produk Domestiknya (PDB) yaitu sub sektor 
perkebunan. Slah satu sub sektor perkebunan yaitu kelapa sawit yang dapat diolah 
menjadi minyak goreng sawit. Kota Surakarta merupakan Kota dengan jumlah 
penduduk yang selalumeningkat dan jenis pasar yang tersedia beragam. 
Berdasarkan pernyataan tersebut, peneliti tertarik mengadakan penelitian 
mengenai Analisis Pengambilan Keputusan Konsumen dan Brand Positioning 
Minyak Goreng Sawit di Kota Surakarta. 
Penelitian ini bertujuan untuk menganalisis proses pengambilan keputusan 
pembelian minyak goring sawit di Kota Surakarta, menganalisis faktor-faktor 
atribut produk yang mempengaruhi proses pengambilan keputusan pembelian 
minyak goring sawit di Kota Surakarta, dan menganalisis brand positioning di 
Kota Surakarta. 
Metode penelitian ini adalah deskripsi analitis dengan teknik survey. 
Lokasi penelitian dipilih secara sengaja yaitu di Luwes Nusukan, Luwes 
Gading,Superindo Adi Sucipto, Sami Luwes, Luwes Mojosongo,Pasar Legi, Pasar 
Gading, Pasar Hardjodaksino, Pasar Sidodadi, dan Pasa Gedhe.Metode penelitian 
sampel pada penelitian ini secara accidental sampling. Sampel yang digunakan 
yaitu konsumen minyak goreng sawit di Kota Surakarta sebanyak 100 responden 
dengan menggunakan quota sampling yang dibagi menjadi 10 responden. Data 
yag digunakan yaitu data primer sebagai data utama dan data sekunder sebagai 
pendukung. Metode analisis data yang digunakan yaitu analisis faktor untuk 
menganalisis faktor atribu yang mempengaruhi proses pengambilan keputusan 
konsumen, dan analisis Multidimensional Scalling (MDS) untuk menganalisis 
brand positioning minyak goreng sawit di Kota Surakarta. 
Hasil penelitian menunjukkan dalam proses pengambilan keputusan 
pembelian konsumen minyak goreng sawit di Kota Surakarta melalui lima tahap 
yaitu pengenalan kebutuhanakan konsumsi minyak goreng sawit sebagai suatu 
kebiasaan. Pada tahap pencarian informasi konsumen minyak goreng sawit 
cenderung menggunakan televisi sebagai sumber media dalam pencarian 
informasi. Pada tahap evaluasi alternatif, faktor harga dan rasa menjadi faktor 
yang paling dipertimbangkan. Setelah melakukan pembelian, evaluasi belum 
berakhir, konsumen minyak goreng sawit tergolong loyal, apabila harga naik 
ataupun minyak goreng sawit di pusat perbelanjaan maka konsumen akan 
berpindah ke tempat untuk mencari minyak goreng sawit. Berdasarkan analisis 
faktor, faktor-faktor yang dipertimbangkan konsumen adalah fitur produk, 
keunggunaln produk, promosi, dan harga. Berdasarkan  analisis Multidimensional 
Scalling, Merek Bimoli Spesial berdekatan dengan merek Tropical dan Kunci 
Mas karena sama-sama memiliki atribut terdekat atau mempunyai keunggulan 
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menurut konsumen yaitu merek. Persaingan terdekat Sania dan Sunco yaitu 
Kualitas Penggorengan. Merek Sovia memiliki atribut terdekat Kemasan, Merek 
Madina memiliki atribut terdekat kemudahan memperoleh, dan merek Fortune 
atribut terdekat label, merek Bimoli yaitu kandungan gizi, dan merek merek Fitri 
yaitu volume. 
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SUMMARY 
 
Nurul Puspitasari. H0813138. The Analysis of Customer Decision 
Making and Brand Positioning of Palm Cooking Oil in Surakarta City. This 
Thesis is consulted by Dr. Ir. Mohf Harisudin, M. Si dan Erlyna Wida Riptanti, S. 
P, M.P. Agriculture Faculty. Sebelas Maret University. 
The agricultural sector becomes one of the important sectors in 
development to improve the economy of the Indonesian nation. One of the sub 
sectors is quite big in Growth Domestic Product (GDP) that is plantation sub 
sector. One of the plantation sub-sector of palm oil is can be processed into palm 
cooking oil. The city of Surakarta is a city with an ever-increasing population and 
the diverse market types availability. Based on these statements, researchers are 
interested in conducting research on the Analysis of Consumer Decision Making 
and Brand Positioning of Palm Oil in Surakarta City. 
This study aims to analyze the decision making process of Sawit cooking 
oil in Surakarta City, to analyze the factors of product’s attribute that influence the 
purchase decision making process of palm cooking oil in Surakarta City, and to 
analyze brand positioning in Surakarta City. 
This research method is analytical description with survey technique. The 
research location was chosen purposively at Luwes Nusukan, Luwes Gading, 
Superindo Adi Sucipto, Sami Luwes, Luwes Mojosongo, Legi Market, Ivory 
Market, Hardjodaksino Market, Sidodadi Market, and Pasa Gedhe. The sample 
research method in this study was accidental sampling. The sample used was 
consumer of palm oil in Surakarta City as much as 100 respondents by using 
quota sampling which was divided into 10 respondents. The data used were 
primary data as primary data and secondary data as support. Data analysis method 
used was factor analysis to analyze the attribute factors that influence consumer 
decision process, and Multidimensional Scalling (MDS) analysis to analyze brand 
positioning of palm cooking oil in Surakarta City. 
The result of the research showed that in the process of making consumer 
purchasing decision of palm oil in Surakarta city through five stages, there are; the 
introduction of consumption needs of palm cooking oil as a habit. At the stage of 
consumer information search oil palm oil tends to use television as a source of 
media in the search for information. At the alternative evaluation stage, price and 
taste factors are the most considered factors. After the purchase, the evaluation 
was not over, the palm oil cooking consumer was loyal, if the price rised or palm 
cooking oil in the shopping center then the consumer will move to where to find 
palm cooking oil. Based on factor analysis, the factors that consumers consider 
were product features, product quality, promotion, and price. Based on 
Multidimensional Scalling analysis, Bimoli Special Brands were close to Tropical 
and Mas brand because they had the closest attribute or have the advantage 
according to the consumer that was brand. Competition nearest Sania and Sunco 
is Quality of Frying. The Sovia brand had the closest attributes of Packaging, The 
Madina Brand had the nearest attributes of ease of acquisition, and the Fortune 
brand attribute closest to the label, the Bimoli brand was the nutrient content, and 
the brand name of Fitri was volume. 
xv 
 
This research can be suggested that producers should maintain or 
enhance the attributes attached to palm cooking oil, such as color, packaging, 
nutritional content, frying quality, advertising, packaging type, advertising, and 
promotion. In addition, manufacturers also paid attention to the advertisement 
display of cooking oil because consumers thought that the most interesting source 
of information was television. 
 
